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WATERPROOFING SYSTEM
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Flat and tiled roofs
Parapet wall
Flashings
Overcoating existing roof
waterproofing systems

Sika BlackSeal-Lastic®
RUBBERISED BITUMEN
WATERPROOFING COATING
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e.g. Ponds
■ Flashing of roofs, gutters and
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■ Sealing of fixings, lap joints and
roof screws
www.sika.co.za
Examples of touch points that influence the experience your customers have with your brand –
ideally they should all align consistently with your brand promise and personality.
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